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1 accounts �<°�:¯'-¥�°ª2

2 advertise 3
¸Ä

3 agenda �©

4 analysis  �X

5 approve E�¸Ä

6 balance sheet ÜèíÔÒîÙï��4b�ð

7 ballpark number µµÂº¾

8 bill 
t

9 brand ßèíÚ

10 break 	>

11 budget �w

12 Business plan ÝÓÛÔàèí

13 business transactions �\�<

14 commission Ðä×Òçí

15 competition v�

16 competitor v�qB

17 consumer `��

18 cost �k

19 customer ª2

20 deadline }À�Ã

21 debt ��°��

22 department �£°��

23 discontinue �^¸Ä

24 discount �<¶

25 discussion  ��
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26 distribution  �8

27 employee s&

28 employer ¦³�

29 estimate �uÁÄ

30 exclusive ËÍÔÍêîÒßïe�¾ð

31 facilities ��

32 factory 6+

33 Feedback ÞÈîÚÜ×Í

34 field g+

35 fifty-fifty ÞÈÞØÈÞÈÞØÈ°�±

36 flagship  R«y%¯���%

37 forecast �a

38 fund � 

39 goal p]

40 goods %c

41 growth  ?¢

42 headcount ¨Mï�Mð

43 in the black (in the red) ¬/ï�/ð

44 increase ,�

45 industry j\

46 invest F�

47 invoice ÉíâÉÔ°�_Q

48 long-term goal ¢Tn¼p]

49 loss K.

50 mail order ��
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51 maintain |G¸Ä

52 margin ãîÓí

53 market 7+

54 market share 7+�Sf

55 minutes ��¡

56 nine-to-five òPñP

57 offer J[°ÌÞÆî

58 On the same page "·h�½²Ä

59 opt-out ÌàÙÇÊÙ

60 organization  z~

61 payment LD³

62 permission � 

63 press release N�m�°àëÔééîÔ

64 product assortment �%%I´

65 product feature '%d=

66 production ij

67 profit �o

68 profitable So¼

69 promotion �-�

70 prospective customers ��¿2

71 purchase ��¸Ä

72 questionnaire �(�§¯ÇíÏîÙ

73 recruit Hk¸Ä

74 refund � 

75 report *$¸Ä
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76 responsibility ��

77 result {Y

78 retailer 5-\�

79 return �%¸Ä

80 revenue ��°-�

81 risk éÔÍ

82 royalty program ìÉæêØÈàìÎèå

83 sales per customer 2��

84 seasonal 0x¾

85 short-term goal rTn¼p]

86 signature �#

87 Start-up ÔÕîÙÇ×à

88 stock );

89 stores/ doors  9¯A

90 strategy @l

91 survey ÑîáÉ°�Z

92 target p]

93 term T¤

94 toll-free ÞéîÖÉæê

95 touch base 1Tn¼�³C»!Å¹

96 traffic ®ª2¾ð��°�<

97 trend  ÙëíÚ

98 vision UW�°ÝÓçí

99 wholesaler �\�

100 word-of-mouth �Ðä

 


